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BOOKS

BEST
SELLERS

THE NEW YORK TIMES

FICTION

1. “The Lucky One,” by
Nicholas Sparks. A Marine
returning home sets out
to find the woman whose
photo he found in Irag.

2. “The Story Of Edgar
Sawtelle,” by David
Wroblewskl. A mute takes
refuge with three dogs in
the Wisconsin woods after
his father's death.

3, “The Pirate King,” by
RA. Salvatore. In Book 2

of the Transitions fantasy
series, Drizzt returns to
Luskan, a city dominated by
dangerous pirates.

4, “A Most Wanted
Man,” by John le Carre.
Intelligence agencles
Involved in the war on terror
converge in Hamburg when
ayoung Muslim man with
mysterious connections
shows up.

5, “One Fifth Avenue,”
by Candace Bushnell. The
worlds of gossip, theater
and hedge funds have one
address in common.

6. “Heat Lightning,” by
John Sandford. Virgil Flow-
ers investigates murder
cases linked by.a femon in
the mouth of each victim.
7. “The Other Queen,” by
Phili The story

BOOKMARKS

WRITERS AND EVENTS OF REGIONAL INTEREST

How to become a better citizen

IF NOT ME, THEN WHO? -
By E: Cabell Brand.
iUniverse. 152 pages. $23.95

Reviewed by Rupert Cutler
RUPERT CUTLER of Roanoke served as an
assistant secretary of agriculture in the
administration of President Jimmy Carter.

1t’s not too late for many of us to make
mid-course corrections in the trajectories
of our lives, as Cabell Brand of Salem did

when he was 63, and, like him, devote a .

larger percentage of our lives to civic
affairs and the betterment of our com-
munity. The hope that he could encour-
age that kind of behavioral change in
others — particularly young profession-

als — motivated the 85-year-old founder,

of Total Action Against Poverty (TAP) to
write this book. The “good news” in the
book — that highly motivated individu-

als can make a profound difference — is

inspirational reading.

The book’s seven chapters describe
how Brand, after selling the Stu-
art McGuire shoe company in 1986,
immersed himself in the policy arena to
improve the effectiveness of public pro-

If Not Me,
Then Who?

Hqw you can ltelp with
cation, Hed

grams in the fields of economic oppor-
tunity and justice, education, health, the
environment, racial justice, peace and
human rights. It’s not an overstatement
to say that Brand’s personal contribu-
tions in these fields stand as models for.

the rest of us.

As President Jimmy Carter’s blurb on
the book’s dust jacket says (Carter and
Brand are close friends), few people in
America have had such a wide range of
exciting experiences as Cabell Brand or
have been able to use their experience as
an accomplished business leader to form
such remarkable partnerships between
governments at all levels and their own
local communities as Brand has.

In effect this is a textbook on” how to
become a better citizen and a more effec-
tive advocate in one’s community for
worthy social and environmental causes.
It's not a book you'd take to the beach, but
it is not preachy. It is the kind of book one
could kick back and read with pleasure
during the upcoming holidays — say,

- between televised ballgames or after

the kids have gone to bed. It would be an
excellent stocking stuffer for the young
professional in the family.

. Author slghing '

Cabell Brand will sign copies of his
book at Ram’s Head Bookshop in Tow-
ers Shopping Center on Saturday from 1
to 3 p.m.
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