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“MQ Hibbert fame for many people, but Brand’s real fame ~ Me, Then Who?” published by iUniverse.
Tsalemtxmcs@rbnet.com : nationally and internationally is as 2 man If you think the title sounds familiar, you're
E»' Even though he has been one of the most who helped find ways to make life better right. Brand chose the title from a quote by

successful business men in the United States,
E. Cabell Brand’s heart is with people who

for the poor, pushed for - the late Robert E: Kennedy: “If not me, who?
racial justice, encouraged - If not now, when?”
environmental steward= Although Brand insists the book he wrote

yem e Salem resident ran the ship —and promoted with the help of Tommy Denton, retired

cGuire Co. that morphed into peace. The 85- ca:-old shares his ideas and columnist and editorial page editor of “The
'Home Shopping Network after he sold it. solutions for six major problems in America. | ————————— =
That, in msle)f’f ngnght be enough of a claim to  today in his recently published book, “If Not. ) :
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Brand ... .
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Roanoke Times,” is not a mem-
oir, he couldn't help but summa-
tize how he developed his ideas,
The man who was forimed in his
youth by the Depression became
concerned over the plight of oth-
€S as a young officer fighting
the Nazis in World War IT and
afterwards, as a member of the
United States diplomatic corps in
Germany helping to implement
the Marshall Plan.

That example of a “hand up,”
not hand out plan, stayed with
him when Brand and others in
the Roanoke Valley started Total
Action Against Poverty, TAP, in
1965. With TAP came Head
Stare federally funded preschool
education for underprivileged
children. Head Start, which
continues to run a center in the
former passenger railroad station
in Salem off Colorado Strect, was
the first integrated school in the
Roanoke Valley, Brand pointed
out.

He was also at the right
place and right time to keep
federal funds from being cut
to Community Service Block
Grants, in the days when Bill
Clinton was president of the
United States. But that’s another
story. You can read about it in
Chapter 1.

Brand’s main emphasis in the
book is that anyone can make 2
difference for the better in his or
her community, nation and even
the world. He is especially reach-
ing out to young people, with
the hopes that they will pick up
the torch to “eeturn to the path
toward greater opportunity for
everyone...”

As Brand wrote in his fore-
word, “I hope that my experi-
ences will exhort those young
men and women to develop a
deep appreciation for the benefits
of getting involved in the larger
community even as they establish
the crucial foundat'gpns of their ;

%

federal funds might be able to do
t0 help cure poverty and its toots
in the Roanoke Valley. !
Brand's stands weren't always*
popular, he admitted, especially
when it came to racial equality
in times of segregation, The man
who in his business had hired
both white and black door-to-
door shoe salesmen — and who
stood his ground when the man.
agement of a hotel where he was'
holding a sales meeting informed
him the black representatives  *
were not welcome — ultimately j
resigned from the Salem Rotary
Club after a black member he
proposed in 1977, Morris Elam,”
was blackballed, Brand said, and’
1ot invited to join. Later, after
the club and other Rotary clubs*
in the nation were integrated,
he was asked to accept a life
membership in the Salem Rotary
Club, which he accepted. y
Brand admitted he was basi. *
cally uninformed about envi. ¢
ronmental issues until about
1970. One of his concerns
became securing sufficient clean
water, and other sustainable
development issues, He served
on the board of a Demonstration
Water Project that serves several
states in the Southeast United :
States. Brand is a volunteer advi-
sor to Rainwater Management
Solutions, a Salem company, -~
that has developed Wways to cap-
ture rainwater from the roofs-of
buildings, filter it and use i pro-
ductively. The home near Lake
Spring Park on West Main Streer
where Cabell Brand and his wife,
of more than 44 years, Shirley,
live has a rainwater capture sys-
tem. :
He is outspoken that America
must learn from its reliance on
foreign oil, and develop other
fuel sources. “We need to make
some fundamental choices about
tesource allocation and the ve

»

prin_ciple of growth itse!f,” Brand
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current generation should be
doing all it can to develop strong
shoulders to give a boost to those
who follow.

Brand sets an example of
devoting 20 percent of his time,
or one day a week, ever since he
was a young man in 1949, leav-
ing the Foreign Service to go into
his father’s shoe business, toward
helping in the community; doing
what he believed were important
things. .

He made sure to plan out his
time in his “litcle black book”
and calendar, which he said he
still does. Along the way, Brand
helped organize the Salem Rotary
Club in. the early 1950s. One of
its first projects was to restore
East Hill Cemetery, where his
grandmother and grandfather are
buried. At the time, there was no
perpetual care arrangement, and
the club cut waist-high weeds
and cleaned up the cemetery, he
said, until making arrangements
with Salem City Council to con-
vey ownership and responsibility
to the care of local government.

Shortly afterward, Brand was
invited to become a member
of the Council of Community
Services of the Roanoke Valley,
and that’s when he learned about
the Economic Opportunity Act
of 1964. TAP and Head Start
came out of his insistence that
council members analyze the
act some called the “Poverty
Program,” and see what those

He sprinkles the book with
references to the nationally and
internationally famous people he
developed working relationships
with through his public service
work, from former President
Jimmy Carter to Virginia Gov.

* Tim Kaine; to Virginia Milimryli

Institute Superintendent Gen.
J.H. Binford Peay III, to Sargent
Shiiver, director of the Office

of Economic Oportunity in the
1960s, to the late Oliver Hill, |
the last surviving member of the
legal team headed by future U.S:
Supreme Court Justice Thurgood
Marshall in the landmark case,
Brown vs. Board of Education
school desegregation decision én»
1954. There are photographs, !
t00.

Brand closes the book with a :
list of suggested volunteer organi-
zations, both national and local,
and encourages individuals to get
involved in them or others. !

“If Not Me, Then Who?” is
$13.95, available at Books-A-
Million where Brand will sign
books on Dec. 6 from 3-6 p.m. !
Ram’s Head book store also has !
copies. “All the proceeds are
going into a scholarship fund
through The Cabell Brand
Center at Roanoke College, that'
gives 10 $1,000 scholarships each
year,” he explained. Students ¢
qualify for the scholarships by
writing essays on wha their plaris
ate for doing public service, he
said, and an independent panel -
judges the essays. :
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Cabell and Shirley Brand, who have been married 44 years,
enjoy time at home in Salem but are siill actively on the go with!
community service on a regional and national scale. \





